How optimal
creative drives
successful
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Tune-in on TV or miss out

O

Tune-in anywhere, on own terms

Linear Real-Time




Mobile Video Matters more than ever

Average time spent per day with TV & mobile devices
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Today’s Challenges

(1) Need more creative assets across mulitiple
platforms

(® One-size fits all creative approach doesn’t work

(3) Consumers expect a more
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The single biggest driver of
campaign success Is
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Advertising Creative is the
in Driving Sales

47 %

Of sales can be
attributed to creative










89%

Isn’t noticed or
remembered at all




Why is it so difficult to grab peoples attention

Why is it so difficult to
grab peoples attention?



Shorter Advertising Creative is More Effective

Millennials prefer to
watch ads between 5
to 6 seconds.



Of users of Twitter expect
to see ads shorter than 15
seconds
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The first :05 of an ad attracts attention
on mobile

. 1.00 5

: Most visual attention :

g and most thought §

c §

C_) 0.50

5 U

g § /\ —_— §

< <N ;
| N

© 0.00 :

-5 0 o 10 15

Time on screen (seconds) -
==No CTA ‘Learn More’
Source: IAB The Interactive Ad Effect: CTAs in Mobile Video Shoppable Ads, Oct 2018 ‘Shop Now’ ‘Sweepstakes’ - b
“Attention is measured by biometric intensity” Ia @
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Break-through Is even faster on Twitter

Across the brand metric funnel, 3 seconds of viewing on Twitter performs on par or
more positively vs. the full ad viewed on TV and 5 seconds viewed on Youtube

44% 44% **
41%
37%
35%
l 25%
Unaided brand recall Purchase intent
B YouTube 5s (sound on) TV full ad (sound on) B Twitter - 3s (sound off)







How do we create thumb
stopping power?



It’s critical to tailor assets for a mobile
screen & feed
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Sweet spot for a mobile feed

Prioritise for pre-roll



Brillant Basics




3 Walt Disney World &
@/ @WaltDisneyWorld

Be among the first to experience the new Gran
Destino Tower at Disney’s Coronado Springs
Resort, with incredible views, all-new suites
and rooftop dining. Opening July 2019. Book
your reservation today!

Keep videos short &
laser focused
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Disney’s Coronado Springs Resort at Walt Disney World Resort

disneyworld.disney.go.com
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DN Dunkin' @
KN°® @dunkindonuts

Protein. Veggies. Yummy. Try the new
Power Breakfast Sandwich and Egg
White Dunkin’ Bowl. Price and

U Se p ro m i N e nt b ra N d i N g participation may vary. Limited time

offer.

36% " MORE POWER

higher unaided brand recall

2.8M views

11:14 AM - 6/13/19 - Twitter Ads Composer

228 Retweets 2,089 Likes

Tweet your reply
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< Tweet
@ Visa UK @
@VisaUK
- - 552 players, 24 teams, one FIFA
C O m m u n I cate WIth Women's World Cup 2019™ starts
- today. Be inspired by the incredible
St ro n g VI S u a I S players this tournament.

H#ltTakesOneMoment #FIFAWWC

970/0 ~ _ONE

_FIFAMOMEN™S

of people focus on
visuals on Twitter

BEG4NS TO DAY
.

Tweet your reply
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Which sandwich should YOU buy to
celebrate #NationalSandwichDay?

Write short copy to drive
conversation

90%

of people read the
copy on Twitter

ROAST BEEF
CLASSIC
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Following Twitter’s best practices
IS proven to drive results

+13 pp +10 ole +12 ofe +4 ole

Purchase intent Brand awareness Message association Brand favorability



Creative
Evaluation




Visit Dubai & v

DUSA @visitdubai

The @BurjAlArab is beautiful on the outside and
inside, check out all that it has to offer! Where will you
go first? #VisitDubai bit.ly/307eXaH

12:41 PM - Sep 27, 2019 - Sprinklr

13 Retweets 128 Likes

Creative checklist
Video is :15s or less

- Product is featured in the first 3 sec

- Logo is in 100% of the video

Strong visuals & captions

Copy @ mentions the brand name



DUSRI

@visitdubai

The @BurjAlArab is beautiful on the outside and
inside, check out all that it has to offer! Where will you
go first? #VisitDubai bit.ly/307eXaH

12:41 PM - Sep 27, 2019 - Sprinklr

13 Retweets 128 Likes

Visit Dubai & v

Recommendations

Logo
Supers & captions



The

@BurjAlArab

IS beautiful on the outside and inside,
check out all that it has to offer! Where
will you go first? #VisitDubal

Tweet your reply
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Recommendations

Logo
Supers & captions
Video website card



KIT KAT Arabia @
@kitkatarabia
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Translate Tweet

38%
dolralb S 5uin 33%
Aoy mu)S 13%
SP\CIEFETI 16%

81.159 votes - Final results

15:22 - 02/05/2018 - Twitter Ads Composer

Tweet your reply

Explore New Formats

Video Website Card
Polls

Conversational Cards
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How will this

change the way
we brief?




Our ad formats can be mapped to each
stage of your launch

Tease Reveal Reinforce
- Promoted Video - Convo Card - Website Card
- Website Card + |n-Stream Video

Use - Website Card
Throughout: - Promoted Video 0~



Using multiple formats increases the probabili

SUCCEeSS

Recommendation
Use at least

3-0

Ad Formats to drives
the best results

all TWTR = 9:15 AM
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The Barista Bar @ @baristabar
Love coffee? Visit our site to see the full
Barista Bar menu and specials.

Hawaiian Kona coffee beans by the
Barista Bar

baristabar.co
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The Barista Bar @ @baristabar

Love coffee? We've partnered with local
coffee bean roasters to bring you the
best flavors in San Francisco.
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Activation

of

ol TWTR & 9:15 AM 100% (=)
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The Barista Bar @ @baristabar
% ) Love coffee? Which destination has some
of your favorite coffee beans?

Colombia

(
( Costa Rica
C

L W,

Guatemala

8,917 votes - 10 hours 4 minutes left
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Think Feed First




